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Methodological info

Ipsos )

Ad hoc CATI survey, representative sample for population of Serbian

citizens aged 12 and more, Target population size is 6,557,000,
Sample size is 2088

9 days Diary (5 working days and 2 weekends), 30 minutes time
slots, Data were collected via Internet (On Line), Data were collected
in period September, 1st to September, 9", Sample is convenient,
non-random, with rough quotas. Total number of respondents — 207
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IS Main source of information

Base: Total target population Which medium do you follow the most to collect information in general?

0% TV 0% Internet 0O % Daily newspapers B % Radio [O% Other O % None/DK/Ref

Total 2011

Total 2010

© 2011 Ipsos
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How often do you...?

Ipsos

Base: Total target population To start with, how often do you follow certain media. How often do you...

201 1 Watch TV 9 [
Listen to radio 13 _ 6
.

Read daily newspapers - at least browse through 7 18

Read magazines - at least browse through _ 5

Use Internet (on-line) 5 -

O Every day 04 - 6 times a week 02 -3 times a week B Once a week
B Several times a month B Once a month O Less than once a month O Never

201 O Watch TV_

Listen to radio

Read daily newspapers - at least browse through

Read magazines - at least browse through

Use Internet (on-line)
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How often do you...? - Digital natives (12-29)

Ipsos

Base: People 12-29 years old (26% of total popul at’: on) - 2010 To start with, how often do you follow certain media. How often do you...
Base: People 12-29 years old (26% of total population) - 2011

O Every day O 4 - 6 times a week O 2 -3 times a week B Once a week
B Several times a month B3 Once a month O Less than once a month O Never

Use Internet (Total
Population) - 2011

Use Internet (Total
Population) - 2010

Use Internet (Digital Natives)
- 2011

Use Internet (Digital Natives)
-2010

© 2011 Ipsos
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: ) On Media in General - Conclusions
psos

TV is losing its influence, especially among youth. But, TV is still
most important media for gathering information, since 82% of
people are watching it every day

Internet is becoming more and more important. Now, 56% of all

people are using Internet, and 41% of total population are surfing
every day (vs. 36% in 2010)

Furthermore, 80% of all Digital Natives (12-19 y.o.) are using
Internet every day (vs. 68% in 2010)
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l : ) Internet usage
psos

Base: Total target population Now we will talk a bit about Internet. Do you use Internet at least occasionally,
regardless of where you use it — at work, home or elsewhere?

3,658,806 people aged 12+ (56 [ 2011
in Serbia are using Internet )

Js%

fay
o
(@)
()
)
(1)
(&)
(<))
(@)
<

© 2011 Ipsos
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IS ) Heavy Internet User Profile (Using Every Day)

. Now we will talk a bit about Internet. Do you use
Base: Heavy Internet Users (41% of total target population) - 2011 Internet at least occasionally, regardless of where

you use it — at work, home or elsewhere?

Male - 2011
Female - 2011

12-29 - 2011
30-44 - 2011
45-65 - 2011

66+ - 2011

Primary school - 2011

Secondary school - 2011
University - 2011

Vojvodina - 2011
Belgrade - 2011
Central Serbia - 2011

© 2011 Ipsos

Urban - 2011
Rural - 2011
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Frequency of using Internet at home

Ipsos )

Base: Those who use Internet in their household
(42% of target population) - 2010
(45% of target population) - 2011

How often do you yourself use Internet in your household?

O Every day 04 -6 times a week
0O 2 -3 times a week B Once a week

Every day 86%
8%
4%

4 -6 timesa °
week 1%

2 -3 times a
week

Once a week

Age category

Once in 2
weeks

Once a month

© 2011 Ipsos

Less than once
a month
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) Frequency of using Internet via mobile phones (GPRS,
Ipsos /' EDGE, 3G, Wireless)
How often do you yourself use Internet via mobile phones

Base: Internet users — Wave 2011 - (29% of target .
population) (GPRS, EDGE, 3G, Wireless)?

O % Every day 0% 4 - 6 times a week O % 2 -3 times a week

B % Once a week B % Once in 2 weeks B % Once a month
O % Less than once a month O % Never

© 2011 Ipsos
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Ipsos

Multiple answers; Base: Internet users
(52% of target population) - 2010
(54% of target population) - 2011

Browsing information about products, services, companies,
cultural events, sport events and entertainment (surfing)

Getting informed, reading news
Sending/receiving electronic mail (e-mail)
Chatting / Internet forums / reading blogs
Social networks (Facebook, MySpace, Twitter)
Downloading music and other contents
Watching movies

Computer games

Leaving messages on internet forums / reading blogs

Listening to programs of radio stations via Internet (live or
podcast, deferred)

Playing games online

Purchasing via internet, payments via Internet, Internet banking

Watching the programs of TV channels on Internet (live or
podcast, deferred)

) Internet Usage Habits — What for do you use Internet...

For which of the following purposes do you use Internet?

190
83

_J

|'77

| 71

171

___166

|57

__164

|57

62

62

© 2011 Ipsos
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: ) Social networks - Have a profile
psos

In which social networks do you have open profile?

Base: Total Internet Users ,
52% of target population - 2010
56% of target population - 2011

0% Facebook 0% My Space E % Twitter B % Linked In B Google+ [0 Other ONone

Total 2011

Total 2010

© 2011 Ipsos
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l IPSOS) Facebook* — Active Networker
In which social networks are you active, i.e. which social networks

Base: Those who have open profile in some social
do you visit at least 3-4 times a week?

networks
(32% of target population) - 2010
(34% of target population) - 2011

B%2011 B %2010

91

64% of all Internet users have a
profile on Facebook — that is 36%
2,123,864 of total Serbian population aged

active FB 12+ - that is 2,341,635 people
users

Facebook users

© 2011 Ipsos

*Other Social Networks are not relevant, because of
low usage rate
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) How often do you write comments on news, blogs
Ipsos /' or at forums that you read?

Base: Internet users — wave 2011 (28% of target
population)

2 -3 times a week;
4 - 6 times a week; 59,

Every day; 4% Once a week; 7%

Once in 2 weeks; 2%

Once a month; 7%

Less than once a
month; 7%

|
Never; 67%

17% at least once a week

New Media Usage
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Ipail Frequency* of clicking banners on websites

Base: Total Internet Users , How often do you click on banners that you see on some website?
52% of target population - 2010

56% of target population - 2011
O % Very often [0% Often M % Occasionally B % Rarely [0 % Very rarely B % Never

Total 2011

Total 2010

© 2011 Ipsos
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INTERNET USAGE - CONCLUSIONS

Ipsos )

More than half of citizens are using Internet sometimes (56% in
2011 vs 52% in 2010), and 95% of Digital Natives are surfing...

60% of all household have Internet access and only 4% of them
have Dial Up connection... That mean that great majority of
households have broadbent connection

Internet usage is strongly correlated to the age — only 7% of
people older than 65 have Internet experience

Typical Internet User is young male from urban Belgrade with
University diploma...

Percentage of people who are going to the Internet via Laptop
increased from 2010 to 2011 (17% vs 23%)

12% of Serbian population are using Internet via Mobile phone.
This habit is also strongly correlated to age (17% of Digital
Natives)
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Internet Usage - Conclusions

Ipsos )

Almost 40% of all Internet users are visiting some social networks
every day

The same percentage of Internet users are reading news every
day

34% are sending / receiving e-mails every day

/2% never purchase via Internet, 62% never listen radio via
Internet and 76% never watch TV via Internet

Most of Internet users are surfing from 20 — 24h.

2/3 of all Internet users have a profile on a Facbook (64% in 2011
vs 58% in 2010) and 91% of them are active (more than in 2010)

In average, Internet users spend almost 3 hours per day on a
computer and almost 1 hour on Facebook.
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Internet Activities - Usage

Base: Internet Users How often do you use Internet for the following activities?

@ Every day M4 - 6 times a week M 2 - 3 times a week O Once a week O Several times a month O Once a month or less O Never

Purchasing via internet, payments via Internet, Internet banking

Reading blogs

Leaving comments on blogs which you were reading 2

Leaving comments on forums

Leaving comments on news which you have read 3

Browsing information about products, services, companies, cultural events,
sport events and entertainment (surfing)

Sending/receiving electronic mail (e-mail)

Chatting

Leaving messages on Internet forums

Social networks(Facebook, MySpace, Twitter)




Base: Internet Users

Internet Activities - Usage

How often do you use Internet for the following activities?

@ Every day B4 - 6 times a week

M 2 - 3 times a week

O Once a week

O Several times a month

O Once a month or less O Never

Getting informed, reading news

Downloading music and other
contents

Watching movies

Listening to programs of radio
stations via Internet (live or podcast,
deferred)

Watching the programs of TV

channels on Internet (live or podcast,

deferred)

Computer games

Watching Internet TV

Watching video clips on You Tube

Watching video-on-demand

4% | 4%

11% 16% 6%

H

16%

19%

6% 11%

12%

11% 13%

9% 13%

16%

11%

5%

5%

6%

’ I

4% 2%

3
S
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M Internet Activities - Usage

® Everyday Internet activities are social networking, sending
e-mails, reading news, chatting, watching YouTube and

browsing in general.

® [nternet Users rarely watch Internet TV, videos on demand,
shop via Internet, comment news, blogs or forums etc.

25



The way they use Facebook and IMs

) . Which of the following statements best describes the way
Base: Internet Users who use Facebook, Twitter, or any IM you use Facebook and Internet messengers, MSN, Gtalk,

B | am logged in only when | need to find out something or establish contact with someone
| am logged in just occasionally, without any particular rule as to when this happens
| am logged in the whole time while the computer is turned on

[ ]
'
22% »
. 23%
37% 31%
11%
Facebook Messengers (Gtalk, Twitter

Skype, MSN, Yahoo etc.)

Skype, Yahoo?

About 35% of Internet Users are
logged on Facebook all the time
computer is turned on

About 31% are non-stop logged on
some IM and more than 10% on
Twitter

IMs are usually used more
intentionally, since people are logging
on when they want to chat
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Did Internet change life habits?

When you think about your habits in use of Internet and the way in which Internet
affects your everyday life, would you say that your life habits have changed under
the influence of Internet...?

Base: Internet Users

Changed very

0,
much 16%

Changed much 34%

Sum +

Both yes and no 28%

® One half of Internet Users claim
Sum - 20% Internet has changed their life habits;
only 6% claim nothing has changed

People with University diploma more
14% often say Internet has changed their
life

Changed a little

Did not change at
all

6%



Staying on Internet longer than intended

) How often does it happen to you that you stay on Internet longer than you
Base: Internet Users intended to stay?

Almost always 26%

Frequently 43%

Sum +
Occasionally ® Almost 70%f Internet Users admit
they stay on the Internet more than
Intended
Sum - 7%

Rarely . 6%

Never I 1%

28



& What are the ‘News’?

When you want to get informed about latest events, what information do you look

Multiple answers; Base: Internet Users

for?

Weather forecast

Current events in town (culture, entertainment, sports)

Entertainment, show business

Sport

Tourism, travels, destinations

Culture

54%

53%

50%

50%

65%

70%

Social phenomena and problems

Political events in the country

Political events in the world

Seniice information (roads, traffic jam, public utility
problems)

Economy

Other

|

25%

38%

34%

47%

47%

Younger people are more interested
in entertainment, and older in politics,
economy and service information

Males are more interested in sports
and domestic politics, women in
tourism and culture
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Consuming other media while using Internet

Multiol ‘B It tuU Does it ever happen to you that you consume some other medium while
ultiple answers, base. Internet Users using the Internet? What media do you consume while you are on the

Internet?

Television

Radio 43%

Daily newspapers 8%
® Television is most frequently
consumed media while surfing
Internet
Magazines 7%




Having Profile and Activity

Do you have open account on the following social networks and are you active on

Base: Internet Users those social networks
B Active Not active No account
95.3 Among those who have account 4.7
Facebook 4% | 9%
MySpace 25% 73%
Twitter 18% 74%
LinkedIn 12% 85%

Other 16% 64%




& How long on Facebook?

Base: Those who have Facebook account
(66% of all Internet Users)

More than 3.5
years
32%

Up to 2.5 years
32%

2.5-3.5years
36%

Average: 38 months

How long have you had a profile on Facebook?

More than 90% of Internet Users
have Internet profile, and about 95%
of them are active of FB (87% in
total)

100% of youngest people have FB
profile, and 85% of those aged 30-35

In average, people have FB profile
for more than 3 years

Only 72 have Twitter profile, and only
15% have LinkedIn profile
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ﬁ How much time a day do you spend on Facebook?

On average, how much time a day do you spend ... on Facebook?
Base: Those who have Facebook account I y doyousp

(91% of all Internet Users)

W Logged H Active

62%

® People are logged on FB about 3.5
hours per day, and are active about 2
hour and 45 minutes

®  Youngers spend more time logged on
and active on FB than people aged
40+

® There is no main difference between
males and females

Up to 2 hrs. 2-4hrs. More than 4 hrs.

Average logged: Average active:
218 minutes 125 minutes
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How much time a day do you spend on Facebook?

Average values; Base: Those who have M Logged on B Active

Facebook account (91% of all Internet Users)
225 222 223
212 217 217 217
154

131 140

125 120 121
108 111
95
Male

Total Female 12-19 20-29 30-35 Hementary Secondary College / Belgrade Vojvodina Central
or less Faculty Serbia

269

218

214 216




Average values; Base: Those who have
Facebook account (91% of all Internet Users)

How many friends do
you have on Facebook?

How many of them do
you communicate
intensively via Facebook
with?

How many of your
Facebook friends have
you never met in ‘real

life'?

How many persons that
you first had contact with
on Facebook did you
meet in person later on
(in real life)?

12

38

76

How many Facebook friends...

422

Social Networking Life of young people is very
intensive!

In average, people have about 420 FB friends,
but intensively communicate with about 40 of
them (9%)

Number of FB friends is highly negatively
correlated with age — younger people have
more friends

Younger people intensively communicate with
more people than older

Young people more often add for friends
people they have never met before

35



Facebook friend with any celebrity?

) Are you a Facebook friend with any celebrity?
Base: Those who have Facebook account With which celebrity are you a friend via Facebook?

(91% of all Internet Users)

Who?

9%

Novak Djokovic
3%
3%

Marija Serifovic

Darko Rundek
3%
3%

Milica Majstorovic

Emir Kustrurica

Aleksandra Kovac 3%

Dragan Marinkovic Maca 3%

Goran Jesic 3%

Ana Masulovic

Dean Clea

Milan Mumin
Coraima Tores
Nemanja Bajkin
Vlada Divljan
Sergej Trifunovic

Ana Nikolic

Darko Jecinac
Vasil Hadzimanov

Danimir Wice

N R NN RRNNURNDRNDRRNDNE
XX TR

Vojislav Kostunica



Key factors for joining Facebook group

| suppose that you are a member of some groups on Facebook. How do you

Multiple Answers; Base: Those who have
Facebook account (91% of all Internet Users)

Interest in the topic, area, objective of the
group

decide which group to join? What are the key factors?

Interesting topic, group’s field of interest

Name of the group, interesting name

That my friends are members,
recommendation of friend

Entertainment, humorous topic

It depends on whether the group was
opened by my friend

It is important that the group is active

Safety is important, i.e. that no virus
attacks my computer

It is important that no one is discriminated
by the group

No criteria, randomly

1%

Most important reasons for joining FB
groups are common interests and
group topics and content

Important factors are, also, friend’s
invitation and recommendations,
group name and humor

There are no big differences between
socio-demographic groups

37



Facebook group became ‘real world’ group

Has it ever happened to you personally that you join a group on Facebook and

Base: Those who have Facebook account that initiative initiated on Facebook is transferred to the real world?

(91% of all Internet Users)

Refusal
6%

® 28% of all Internet Users claim that
one or more FB groups has been
transferred to ‘real world’
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M Facebook Activities

Base: Those who have Facebook account
(91% of all Internet Users)

Which of the following do you do on Facebook?

= No B Yes

Playing on-line games

Join Fan Page 41%
on Facebook
(FarmVille, Mafia

Wars, Poker)

56%

39



M What product are being bought with Internet search?

Please indicate for each of them whether you looked for information about it on

Base: Internet Users the Internet prior to purchase.
= No M Yes
Devices (PC, mobile phone, TV set, white goods) 24% _ 76%
Tourism — tourist services 26% _ 74%

Furniture and furnishings for home 49% _ 51%

Clothes 61%

Banking services (finance, insurance) 62% _ 38%

Make up and cosmetics 72%

Food and drinks 84%

Household cleaning products 85% _ 15%



Media Image

) Please indicate whether you think that the following attributes apply to the media
Multiple answers; Base: Internet Users

in the list
1.5
1 m Billboards
2
Interactive Intrusive
0.5 ¢
Internet Magazines
ick . .
Quie o m Fun ® Television
. 2 -
0 | Friendly | * |
-1.5 -1 2 -0.5 Close 0 0.5 Influential 1 1.5
¢ * @ Boring
Spontaneous Educational® Informative
0.5 -
- . -to-date
* o /b
Sincere
* B Daily pres
-1 Serious
-1.5




Going Online

Please think about time you spent yesterday. The list of possible activities
will be shown. For every interval, please tick off all activities you have been
practicing during that period of the day. Overlapping of these activities is
possible.

Base: Internet Users

—=—TYPICAL WORKING DAY TYPICAL WEEKENDS

14%

S PO T OO R T R I A A S O I P O P T P T T O O T O T P PO
S B I M Y N SN SN SN K X A S S SN SN N N I O N IO A i M T TN
& I F IS SIS G E TGN I ISP PP PP P PP I SIS I FFH
e P A S A S A S A S A e P S S A S R S e S A S A S A ASD

N
DHP P DS P
RSSRBR RA R ISR R BRSSO ANA RIS S SANAR IR
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Going Online

Please think about time you spent yesterday. The list of possible activities
will be shown. For every interval, please tick off all activities you have been
practicing during that period of the day. Overlapping of these activities is
possible.

Base: Internet Users

—a— Male —=— Female

14%

OO OO L O L OO OO OO PO OO DD ® O OO O a®® DS On® O
S AEPE PP EPILE PSPPI OIS OIEPIE PSPPSRI A RS LA S
@@@@@@000000&&@@&&‘«@&@@@@&&&&ww@@&&&&eQ&

$2% @@QQ%QQ@@QQQQ&@@QQQQ&@@QQQQ&@@QQQQ@@@QQQQ&&@Q 77777
NCEE PSP LS N TN PP S PSS OGN NGOG S
FPFFIPFIFEQL QPP NN WG NN B RRRP PPN PP PP PSP I P ISP
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